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During Times
of Crisis
Interim executive director Gina McGrath saw this first-hand with the
YWCA of Westmoreland County’s students, volunteers and instructors.
Everyone has been (im)patiently waiting for this: Pennsylvania GoverIn addition to usual email blasts, social media posts and website upnor Tom Wolf is slowly beginning to open the state for business. Guidedates, Gina’s team called them to check in.
lines for conducting business during the coronavirus pandemic change
as frequently as Western PA weather, so there’s no point trying to sum- “We wanted to let them know we’re still here and thinking about
them,” Gina said. “They were so appreciative of the human connection
marize anything here. But we do know that even as we all try to get
when we have to be separated.”
back to “normal,” the way we conduct business will look different…
possibly for a long time.
The need to connect virtually unearthed additional benefits for Keith
By Noele Creamer, Contributing Writer

Throughout the shutdown, companies everywhere have had to focus
purely on survival. Sadly, there will be businesses that just won’t make
it. And yet others have thrived. Although no one has found the magic
bullet that works for everyone, some techniques can help nearly every
business.

Remembering to be ‘Human’
Creating connections that sustain businesses began long before anyone
had ever heard of COVID-19. Our Chamber members excel at weaving
tightknit partnerships throughout their communities. Customers remain loyal to businesses who understood and supported their needs in
the past and stay reachable remotely today.
Being available via phone, email, or video chat is vital. Now more than
ever people crave human connection. Knowing you’re still reachable
will only strengthen customer loyalty.

Langston, president of Westmoreland SCORE. By conducting their biweekly meetings via Zoom, participation from branch members actually
expanded. In fact, SCORE purchased equipment to continue online participation long after in-person meetings recommence.
“We have members who moved but still wanted to be a part,” Keith
said. “We have people in Erie, Altoona and Venango County who have
been joining. It’s worked well.”

Staying in Touch
“As things start to open back up, the competition will be tighter as everyone competes for the same dollar,” said Rob Hoffman, founder and
co-owner of digital marketing company 77 Design Co. “The businesses
that are speaking to customers now will be top of mind. If you’re not
marketing right now, you’re forgotten. You don’t exist.”
See Connecting ● Page 2
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As Pennsylvania transitions into a phased re-opening, it’s important
that businesses are knowledgeable and doing all they can to prepare
for a safe work environment. Ensuring the safety of employees, customers, and operating in a new business landscape can be confusing
and uncertain at times. The Westmoreland County Chamber of Commerce has joined forces with the Pennsylvania Chamber of Business
and Industry to help businesses come back stronger than ever.
Essential training and assistance in navigating important regulations
will guide you and your company through a safe re-opening and help
answer critical questions as we move to the next phase. The state
guidelines and phased schedule can be extensive but are meant to
assist when developing a proactive plan for re-opening. When preparing your workplace and re-opening your business, key components include cleanliness and personal protective equipment (PPE).
Ensuring guidelines are being met and a sanitation plan is being followed correctly can influence the future state of your business and
community involvement. Speak with your Human Resource Department to understand new guidelines and requirements in place for
COVID-19. Being knowledgeable of these laws will allow for a
smooth transition as employees re-join the workplace. Another proactive approach for a safe and successful business environment includes a strategic recovery process for key areas of the business.

Connecting ● From 1

With large swaths of the globe sheltering at home, Forbes Magazine
recently reported on a study finding that social media usage increased 61 percent during the shutdown. Even fervent
#DeleteFacebook advocates have admitted to scrolling.

Westmoreland County Chamber
of Commerce Board Chair
VP of Sales—
Industrial & Commercial Division,
Gillinder Glass

Review current business plans, and address areas of the organization
that have been affected. New strategies can be put in place to mitigate additional risk and develop improvement plans for the future of
the business.
The Westmoreland County Chamber Board of Directors has implemented a COVID-19 Strategic Planning Committee dedicated to the
membership community and Westmoreland County for the betterment of the entire region. The committee will focus on various strategies to protect the interests of Chamber members and develop a
plan of action to continue the Chamber’s goal “To identify, develop
and lead initiatives that produce a thriving business environmentessential to a prosperous community.”

completely online, conducting their business and programs solely
through virtual classes, email and Zoom calls.

For example, the YWCAmakers program was in the middle of their
first cohort’s programming when the pandemic hit. After a brief hiatus, YWCAmakers specialist Alexis Hough had the program up and
running on Google Hangout, allowing the first cohort to graduate on
That’s why Rob and his business partner Bobby Drakulic have encour- June 3.
aged clients to enhance their presence on social media channels to
And while, like all of us, there was a learning curve, the program still
stay in touch with their customer base.
launched four new entrepreneurs into the marketplace, armed with
“Social media is one of the best ways to reach your audience now,”
legal, accounting and marketing knowledge to grow their fledgling
Bobby said. “Consistent and creative content can lead to more encompanies.
gagement and ultimately more sales.”
“The makers built great relationships during the program and have
been offered additional opportunities,” Alexis said, noting they will
Creative Business Tactics
continue to follow up with these first graduates and ask them to
Opening shuttered businesses and calling back furloughed employees share their experiences with the next cohort (scheduled to begin in
still carries potential financial and health risks as many hesitate to
early September).
return to normal consumer habits. Westmoreland County business
Again, the online learning worked so well, Alexis said they plan to
owners have consistently shown incredible resilience and creativity in
continue using a hybrid model of learning that includes both infinding ways to continue to serve customers while adhering to changperson and remote learning to support participants regardless how
ing requirements.
far they are from the YWCA’s Greensburg location.
The ways Chamber members attract business and serve their customThe bottom line is none of us know what the future will bring. The
ers depends heavily on the creativity of the owners… and on their
more creativity, flexibility and humanity your business utilizes, the
industry. From curbside pickup, takeout orders and even “cocktails to
greater the likelihood it will flourish in the future.
go,” consumer establishments have found ways to bring in some –
albeit much reduced – revenue. Others have moved their operations How are you connecting with your customers? Let us know!

MBPA Breakfast
Thursday, June 4 at 8:00 AM
Featuring Workplace Conflict Expert, Bonnie Artman Fox
Due to the coronavirus pandemic, most
businesses are meeting virtually - either by
zoom or another video platform. Even
though you’re not with your team inperson, the same communication challenges are present, including how to handle
conflict effectively.

Monthly Luncheon
Thursday, June 11 at Noon
Featuring Speaker & Trainer, Jim Gaffney
Thriving Ahead
Its time to “change the channel”
and get busy again! We’ll explore:
• Attitudes to have
• Behaviors to do
• Techniques to use
We’ve all spent time thinking about
who we should be doing business
with. It’s now time to put our
thoughts into action!

During this interactive, virtual program,
you will learn how to:
• Stay in control of your reaction when
conflict occurs
• Address conflict in a way that promotes
productive problem-solving
• Implement (3) ways to build team cohesiveness virtually
Bonnie Artman Fox, MS, LMFT, works with executive leaders and
team managers who want to stop divisive behaviors, resolve conflict,
and build the team trust needed to bring teams together. Having
spent 25+ years as a psychiatric nurse and licensed marriage and
family therapist, Bonnie has helped thousands of people resolve
conflict in both their personal and professional lives. In her thriving
career today as an accredited executive leadership coach, Bonnie
uncovers the real roots of issues that undermine employees’ performance, productivity, and team cohesiveness. She has found that
magic happens when people have the courage to talk honestly about
what is really going on in the workplace.

With over 35 years of coaching and training experience, Jim brings
a strong business and training background to the Sandler Training
organization. Jim, with over 20 years as part of the Sandler family,
is recognized as one of Sandler’s most outstanding trainers. He
travels the globe to deliver powerful programs worldwide.
Early in his career, Jim founded AutoTechnique, an automotive
aftermarket company serving the dealership market. Jim later cofounded Promark Industries which continues to serve the industrial
equipment industry. Jim adopted the Sandler methodology as a
business owner before eventually retiring in order to spend his
time developing other business leaders.

Wake Up Westmoreland
Tuesday, June 16 at 8:00 AM
Grab a cup of coffee and join us
for some networking! Each guest
(limit 40) will have an opportunity
to present a 30-second "elevator
pitch" to the group!

BASH/Happy Hour
Wednesday, June 17 at 3:30 PM
Hosted by Excela Health
Sponsored by Dollar Bank
Grab a beer or cocktail and wrap up the work day with us!
• Hear from John Sphon, CEO of Excela Health
• Play a Trivia Game —there will be a prize awarded!
• Relax and connect with fellow Chamber members

- All of the above events will be held via Zoom -

Register at westmorelandchamber.com
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Excela Health Medical Staff & Employees Give Big to
Help Those in Need of Food & Nutrition During COVID-19
For many weeks, the community displayed its support for Excela
Health employees who are on the front lines caring for those affected
by COVID-19 through gifts of food, water, meals, supplies and words
of encouragement. Those same Excela Health employees are showing
their gratitude by supporting those on the front lines of another crisis
- food insufficiency - as a result of unemployment caused by the public health crisis.
On Wednesday, May 6, Excela Health Chief Executive Officer John
Sphon presented the Westmoreland County Food Bank a check for
$80,000. The check symbolizes out-of-pocket contributions made
during a three-week fund drive that began in early April. The donation includes $15,000 from the Excela Health Medical Staff. The remaining $65,000 was contributed by Excela’s 4,700 employees and
physicians who responded to an internal appeal, some writing
checks, others donating online, and in the final days of the campaign
that ended May 1, raising more than $500 through the loose change
left in containers at the cafes in the Westmoreland County health
system’s hospitals in Greensburg, Latrobe and Mount Pleasant. “Our
community has been here for us,” said Sphon. “We want them to
know we are here for them.”
“Health and hunger go hand in hand,” said Ron Eberhardt, who is a
member of the boards of both the Westmoreland County Food Bank
and the Westmoreland/Frick Hospital Foundation. “This is so gratifying to me to be part of grassroots efforts to meet basic human needs.
I am proud to be associated with both organizations and witness the
commitment that our community has for one another.”

Jennifer Miller, Chief Executive Officer of the Westmoreland County
Food Bank, expressed the sentiments of other board members: “With
our biggest obstacle right now being the unknown, Excela has helped
WCFB to be more proactive than reactive. We are very grateful and
overwhelmed at the outpouring of generosity and proud to call the
Excela staff our partners in the fight against food insecurity during
the COVID-19 pandemic. We thank them all for their work on the
front lines taking care of all of our vulnerable neighbors and for helping us to care for them, too.”
For every dollar donated, WCFB can purchase $10 worth of food.
That means that the Excela employee gift translates into $800,000 of
purchasing power for the food bank, and 100,000 meals for food
bank clients.

Achieve Business
Services LLC
Lloyd I. Wolf, III
2501 Covington Ct.
Murrysville, PA 15668
412-533-7355
www.achieve-services.com
Business Coaches, Consultants,
Speakers, Authors

J.A. Rutter Co.

KLR Construction LLC

Jayme Matkozich
4917 Old William Penn Highway
Monroeville, PA 15146
724-327-1101
www.jarutter.com
Landscaping, Exterior
& Interior Services

Kenneth Romano
1144 Mission Road
Latrobe, PA 15650
724-804-5135
www.klrconstructionllc.com
Remodeling

35 Years
Westmoreland County Historical Society

25 Years
Family Eye Care West – Vision Source

20 Years

15 Years
Greensburg Country Club

5 Years
Elliott Community Federal Credit Union
Grand Canyon University
Greensburg Concrete Block Co.

Westmoreland -Fayette Workforce Investment Board

2020 Board of Directors
Christina Jansure - Gillinder Glass (Chair)
Bradley Roth - McDowell Associates (Vice Chair)
John Kline - Standard Bank (Treasurer)
Jessica Urbanik - GOAL Magazine/SecondHalf Coach (Secretary)
Thomas Jeffrey Cook - Somerset Trust Company
Linda Dickson - Redstone Presbyterian SeniorCare
Chrissy Ferree - Chroma Technology Solutions
Dan Galbraith - Solutionist-SWAG
Walt Henry - THE pt GROUP Physical Therapy
Michelle Ivill - Vale Vista Associates
Sherry Magretti-Hamilton - Westmoreland County Register of Wills
Jeffrey McDonald - West Penn Power/First Energy
Janeen Moffa - S&T Bank
Chris Mohler-King - Sendell Motors
Gabe Monzo - Westmoreland County Airport Authority
Ann Nemanic - Laurel Highlands Visitors Bureau
Dennis O’Hara - Guardian Construction Management
Jason Rigone - Westmoreland County Industrial Development Corporation
Dr. Tuesday Stanley - Westmoreland County Community College
Michael Storms - Elliott Group
Paul Ward - Kennametal
*Michael Egan - CBL Associates/Westmoreland Mall
*Bill Ferri - Ferri Pharmacy

*Ron Ott - University of Pittsburgh at Greensburg
*James Smith - Economic Growth Connection
*Tony Vecchio - Coldwell Banker
* Ex-officio member

Solicitor
James Creenan - Creenan & Baczkowski, PC

Chamber Staff
Chad Amond - President & CEO
Courtney Guerrieri - Director of Membership Services
Joanne Pearson - Director of Operations
Tricia Thomas - Director of Communications & Event Planning
Grace Markum - Leadership Westmoreland Facilitator/Consultant

WESTMORELAND COUNTY
CHAMBER OF COMMERCE
ANNUAL BUSINESS MEETING &

let’s build
Our Future

Lay the Groundwork
Becoming an Awards Ceremony sponsor has many
beneﬁts. Get in on the ground ﬂoor and showcase your
business on over 6 publications as well as being
featured at this sell-out event.
Sponsorship commitment deadline is July 1, 2020.

Recognize Great Work
Do you know of a business, individual or
non-proﬁt that should be recognized for
their contributions?
Nominate them for one of the Chamber’s
four annual awards.
Watch for the Call for Nominations coming in May.
1. Business of the Year
2. Not-for-Proﬁt of the Year
3. Chamber Member of the Year
4. The ATHENA® Award

Make a Plan
Mark your calendar for Thursday
October 8, 2020
$35 per person
$50 per person for guests
and non-members
$280 per table of 8

Awards

ceremony
building
Westmoreland
County
The Westmoreland County Chamber of
Commerce strives to oﬀer a platform for
our community to come together,
communicate, organize, strengthen and
support the wellbeing of all and build the
community we all are proud to call home.
To further this goal, the Chamber has
chosen Habitat For Humanity as the 2020
Awards Ceremony non-proﬁt beneﬁciary.
Every home is a building block. Secure
homes provide an environment for life
improvement which leads to strong
families. Financial stability follows, resulting
in support for local businesses with a
vigorous workforce and an empowered
consumer base. This productive cycle
creates a happy and healthy community.
The Annual Awards Ceremony oﬀers an
opportunity to assemble and celebrate the
past year’s accomplishments and present
plans for continuing work for a vibrant
Westmoreland County.

Reservation Options
Fill out the form on our site,
westmorelandchamber.com
Call and reserve your seats,
724.834.2900

Westmoreland County Chamber of Commerce
241 Tollgate Hill Road, Greensburg, PA 15601
724.834.2900 | westmorelandchamber.com

ANNUAL
Wards
ARDS
Annual Aw
Business of the Year - Awarded to an outstanding business in the County
that is dedicated to community involvement, promotes job growth and
employee retention, and is committed to the growth and promotion of
Westmoreland County.
Not-for-Proﬁt of the Year - Awarded to an outstanding not-for-proﬁt
organization in the County that is dedicated to providing outstanding
service to residents county-wide, and continually demonstrates
community involvement.

Chamber Member of the Year - Awarded to an active member of the
Westmoreland County Chamber who consistently fosters membership and
development for the Chamber; he/she is active in committees and events and is
creative in promoting and supporting the Chamber’s vision.
Athena® Award – Awarded to an individual who has achieved the highest level
of professional excellence, contributes time and energy to improve the quality
of life for others in Westmoreland County, and actively assist others,
particularly women, in realizing their full leadership potential.

Benefits of Sponsorship

Supporter
$300

Bronze
$750

Silver
$1000

Gold
$2000

Platinum
$4000









✓

Recognition On Radio Ads - WHJB FM 107.1
Present Award To Recipient (Award Choice - First Come First Served)









✓

One Month Display on the Chamber LED Message Board







✓

✓

Sponsor Recognition through - Trib Total Media





✓

✓

✓

Insert in Chamber Newsletter (sponsor provides 1,700 copies)
Banner Ad on Chamber Website

1

2

4

1 month

3 months

6 months

Recognition on Save-The-Date Announcement

Name Only

Name Only

Name Only

Logo

Logo

Logo on Multi-media Video Presentation

Name Only

✓

✓

✓

✓

Recognition on E-blast to Chamber Database

Name Only

✓

✓

✓

✓

Recognition on Event Invitation

Name Only

Name Only

Logo

Logo

Logo

Event Program Display Ad

Name Only

Logo

Half Page

Full Page

Full Page

Recognition on Social Media Announcements 

✓

✓

✓

✓

✓

Recognition From Podium

✓

✓

✓

✓

✓

Ceremony Tickets

2

2

4

6

8 (full table)

Exclusive Athena® Pin Sponsor

We are oﬀering a unique opportunity to be the Exclusive ATHENA® Pin Sponsor. This sponsorship comes with all the beneﬁts of
the Silver Level (above) as well as the opportunity to take part in the oﬃcial “pinning” of the award recipient with the beautiful
jeweler-crafted, oﬃcially licensed gold ATHENA® pin. Only one sponsorship available; ﬁrst come, ﬁrst served.

Program Book Ad
Luncheon Price

❏ Full Page – $175, 5.5 x 8.5 ❏ Half Page – $100, 5.5 x 4.125 ❏ Quarter Page – $50, 4.125 x 2.375
❏ Per member – $35 ❏ Non-member – $50 ❏ Table of 8 – $280 Reserve a full table and get a table tent with

company name/logo, event program recognition.

Fill out this form and return to 241 Tollgate Hill Road, Greensburg, fax to 724-837-7635, or register online at westmorelandchamber.com

The Westmoreland County Chamber Awards Ceremony & Annual Business Meeting
Thursday, October 8, 2020

Commit by July 1st to take full advantage
of all the marketing opportunities.

Company _____________________________________________________________________________________________________________________
Contact Name _______________________________________________________________________________________________________________
Phone_______________________________________________ Email ___________________________________________________________________

Sponsorships
____ $4000 Platinum
____ $2000 Gold
____ $1000 ATHENA®
pin sponsor
____ $1000 Silver
____ $750 Bronze
____ $300 Supporter
____ Program Book Ad
____ $175 Full Page
____ $100 Half Page
____ $50 Quarter Page

Attendees ________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
Credit Card Number ______________________________________________________________________
Card Brand__________________________Exp Date _____________ CVV Code ____________________
Name on card _____________________________________________________________________________
Billing Address ____________________________________________________________________________
__________________________________________________________________________________________
City __________________________________________________ State________Zip___________________
Design courtesy of Laura Edgerly Designs - lauraedgerlydesigns.com.

Touch-Free Time Clocks
with Temperature
Reading Capabilities
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Temperature
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Accepted
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Enter

CarePoint includes a patent pending Thermal Checker
for the most accurate touch-free temperature reading that
works seamlessly with a full range of voice-commanded
time clock actions.
Visit ascentis.com/carepoint to learn more.

How to Thryv in Business with Social Media
-A Webinar sponsored by Thryv

Please join our Thryv Business Advisors,
John Qualley and Kari Bevan, in this
webinar as they discuss how to
modernize your business.
In this webinar, you will learn:
• Strategies on how to pivot your
business to a digital environment.
• Learn tips on Facebook for Business
pages.
• How to develop a social media
strategy.
• Learn how you can run your business
from the palm of your hand.

Wednesday, June 10th, 2020

11:30am – 12:00pm EST

https://thryv.biz/2ATrWSo

Contact: John Qualley, Thryv Business Advisor
Email: John.Qualley@thryv.com

RUNNING A BUSINESS IS HARD WORK...
FINDING A BANK TO HELP YOU MANAGE IT, SHOULDN’T BE.
• FREE BUSINESS CHECKING ACCOUNT
• FREE BUSINESS ONLINE BANKING
• FREE BUSINESS DEBIT CARD

BANK & TRUST, IT’S WHAT WE DO.

Eastgate Office

724-836-7600

Shelly Gaffney Community Relationship Manager
oon
Samantha Zacur Community Office Assistant Manager

867 Georges Station Road, Greensburg, PA 15601
Member

cbthebank.com

NOBODY COULD HAVE
PLANNED FOR THIS.
LET’S BE HONEST...
There’s absolutely no way anyone could have predicted what’s going on right now. Now you’re
faced with tough decisions about money, your family, and your health. That’s why we want to
introduce you to EMPOWER³ and the ESSENTIALS program. It’s designed to help bridge the gap
for people facing a temporary loss of coverage, or as a longer term alternative to expensive
insurance plans.

WE CAN HELP YOU. RIGHT NOW.
EMPOWER³ is Direct Primary Care, that means you deal directly with your medical provider so
there’s no wasteful insurance bureaucracy to drive up costs. And we pass the savings directly on
to you. You pay one flat membership fee per month and get all the benefits and services we
offer. That includes as many visits to your EMPOWER³ doctor as you need, with NO EXTRA
CHARGES - No co-pays, no deductibles, no thick envelopes full of paperwork.
Because to us, you’re not a number, you’re a member. That gives you access to a new level of
care, one focused on you and your health. It’s not just about getting you better, it’s about helping
you be your best - physically, mentally, and financially.
We’ve included more information on the next page. We know that these are unprecedented
times that nobody could have planned for or foreseen. That’s why we’re working to give you an
unprecedented solution, affordable healthcare at an exceptional level.

MORE HEALTH. LESS HASSLE. MORE CARE. LESS COST.
We’re here to help, call us today at 1.800.925.0611
or visit our website: www.empower3cfh.com
Altoona:
2525 9th Avenue Suite 2B
Altoona, PA 16602

Murrysville:
4478 William Penn Highway
Murrysville, PA 15668

Johnstown:
108 College Park Plaza
Johnstown, PA 15904

THE ESSENTIALS PLAN
The EMPOWER³ ESSENTIALS PLAN is designed to give you the most benefit at the best value. Because
this is a Direct Primary Care plan, and not insurance, we are able to control costs and remove the
financial barriers of high premiums, high deductibles, and co-pays. In fact, outside of a single monthly
payment there NO ADDITIONAL OUT-OF-POCKET COSTS to members for the outlined services.

ESSENTIALS AT-A-GLANCE
STANDARD SERVICES

FEATURES

MEMBER EXCLUSIVE SERVICES
24/7 Telemedicine Access
Nutritional Counseling with a Registered Dietitian
200+ Prescriptions from Our Local Pharmacy Partners
Full Mental Health Screening for Integrated Care
In Office Specialist Consults via Telehealth

STANDARD
SERVICES
SPECIALTY
SERVICES

Primary Care for All Ages
Women’s Health Exams
Sutures
Skin Biopsies
Joint Injections
Wart/Mole Removal General
Physicals
Chronic Disease Management
Flu Shots
Standard Vaccines
Rapid Strep Testing
Blood Draws
Routine Lab Work

ONE SIMPLE $79 PAYMENT A MONTH
With the EMPOWER³ ESSENTIALS PLAN you won’t pay an expensive premium and lots of co-pays and
fees, just one payment a month. That gets you excellent primary care with providers who spend less time
focused on numbers so they can spend more time focused on members.

HERE’S A QUICK EXAMPLE OF HOW IT WORKS:
Traditional Insurance Plan
5 sick visits = $125
EMPOWER³ Program
5 sick visits to E3 = $0

+
+

5 generic prescriptions = $75

= $200

5 E3 generic prescriptions = $0

OUT OF
POCKET

OF
POCKET
= $0 OUT

The above illustration is based on market estimates.

To learn more, visit our website: www.empower3cfh.com
Or call 1.800.925.0611 to talk or schedule a visit.
Empower³ Center for Health is not an insurance plan.

Magazine
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GOLF OUTING
Please join us for the GOAL Magazine Golf Outing OR Paint and Sip
to benefit the Greater Latrobe Partners in Education Foundation. Net
proceeds will be granted to the Autistic Support, Learning Support and
Life Skills Classrooms in the Greater Latrobe School District. Over the
past four years, we have raised more than $71,000 for this cause.

WHEN:

N o t a g o lf e r ?

New Location!

Starting at 11:00 a.m., follow a skilled instructor while
you paint your own artwork. Wine, cheese and light
hors d'oeuvres included with Paint and Sip Event.

Monday August 17, 2020

ARNOLD PALMER'S
LATROBE COUNTRY CLUB
The format is a 2-person scramble and the entry
fee per person includes a gift, snack box and
beverages on the course, awards reception and
dinner following golf PLUS chances to win top of
the line prizes!

R e g is t r a t io n : 9 :0 0 a .m .
T e e T im e S t a r t : 1 0 :0 0 a .m .
D in n e r : 3 :3 0 p .m .
$ 1 5 0 P e r G o lfe r

Jo in u s f o r a P a in t a n d Sip !

P a in t a n d Sip On ly...... $60
P a in t a n d Sip + D in n e r... $100

LEAD SPONSOR:

Fo r m o r e in f o r m a t io n v isit w w w.g o 2g o a lu s.co m /e ve n t s

Go2Goal is a Pennsylvania not for
profit organization with a 501(c)(3)
status with the Internal Revenue
Service. The official registration and
financial information may be obtained
from the PA Dept. of State by calling
toll free within PA at 800-732-0999.
Registration does not imply endorsement. All donations are deductible in
accordance with prevailing IRS rules.
A portion of the registration proceeds
will be tax deductible. Please consult
your tax advisor.

