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21 
7:45 am - Wake up  

Westmoreland Breakfast,   

60 Minute Missions Escape 

Room, Greensburg 

   CHAMBER  
         CENTRAL 

2 
7:45 am - MBPA Chapter  

Networking Breakfast, Dick’s       

Diner, Murrysville 

15 
 

5:00 pm - BASH,  

The Lamplighter, Delmont 

8:00 am - Government Affairs 

Committee Meeting 23 

See Brant’s • Page 3 

11:30 am - Member Luncheon, 

University of Pittsburgh at            

Greensburg 

9 

9:00 am - Small Business 

Roundtable, “6 Steps to a  

Better Business” with Action-

COACH Business Coaching 

24 

AUGUST EVENTS 
Register at  

www.westmorelandchamber.com 

Brant’s Asphalt Recognized  
as Westmoreland County’s First 

Recovery Friendly Workplace 
It’s a sad reality that substance misuse is ram-
pant in communities throughout the region, but 
savvy employers use the community resources 
at their disposal to address this public health 
issue proactively. Brant’s Asphalt of Greens-
burg, a Chamber member since 2015, has found 
that creating a recovery friendly working envi-
ronment is not just the right thing to do—it’s 
also good business. 

Since 1986, Brant’s Asphalt has been providing 
a full range of services such as Seal Coating, 
Paving Maintenance and New Installation for 
Residential and Commercial Properties 
throughout Westmoreland County.  

Chrissy (Brant) Cenkner and Shane Brant 
worked with staff from the Westmoreland 
County Drug Overdose Task Force (DOTF) to 
earn designation in June as the first “Recovery 
Friendly Workplace” in our state.   

DOTF Director Tim Phillips says, “We were very 
happy to collaborate with Brant’s Asphalt as the 
County’s first employer to be recognized as 
Recovery Friendly. This effort will make work-
places safer, healthier environments for em-
ployers, employees, and customers throughout 
southwestern PA.” 

 

28 
8:30 am - Coffee & Connections,  

Hayden’s Pharmacy, Mt. Pleasant 

8:00 am - Small Business 

Roundtable, “Opioids and  

Addiction: What you need to 

Know” with Gateway Rehab 

3 



 

MURRYSVILLE BUSINESS & 
PROFESSIONAL ASSOCIATION 

NETWORKING BREAKFAST 
Thursday, August 2 • 7:45 - 9:00 AM 

Dick’s Diner, Murrysville 
$10 For Non-MBPA Members 

$20 For Non-Chamber/Non-MBPA Members 
 

WAKE UP WESTMORELAND 
Tuesday, August 21 • 7:45 - 9:00 AM 

60 Minute Missions Escape Room 
116 East Pittsburgh Street, Greensburg 

Free for Everyone 
 

COFFEE & CONNECTIONS 
Tuesday, August 28 • 8:30 - 10:00 AM 

Hayden’s Pharmacy 
535 West Main Street, Mt. Pleasant 

$10 For Members/$20 For Future Members B
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LUNCHEON  
SPONSORS: 

Thursday, August 9, 2018  •  11:30 AM  •  $25 per member | $40 per future member 

University of Pittsburgh at Greensburg (150 Finoli Drive, Greensburg, PA 15601)  

 AUGUST MEMBER LUNCHEON 

 

  NO COST TO  
  MEMBERS THANKS  
  TO A SPONSORSHIP  
  BY DOLLAR BANK! 

330 Route 22, Delmont, PA 15626 
 

Hors d’oeuvres •  Cash Bar • 50/50 • Networking 

‘GROWTH UNLEASHED WITH ACTIONABLE PLANS’ 
featuring Francois Gau, velocityHUB 
 

To unleash growth, 3 elements have to be in place: Strategy, People, Marketing/PR 

The basic idea is to invest time “On Your Business” vs “In Your Business” 

Understand your “DNA” and find more customers that are aligned with your value proposition 

Develop your team and culture for success 

Execute with speed using modern tools and systems 
 

Francois is a partner with velocityHUB, a training, consulting, executive coaching and leadership  

company. He helps develop and execute business growth strategies; designs marketing and sales  

programs; coaches and mentors key executives and emerging talent; drives innovation with product 

management & engineering; and facilitates team-building and engagement workshops. He is also the 

owner, president and CEO of Levy Industrial, a full-service advertising and marketing agency that uses 

a mix of traditional mediums and digital marketing channels to create brand awareness, increase  

sales and improve communications for manufacturers and industrial distributors worldwide. 

Wednesday, August 15 • 5:00-7:00 PM 

Hosted  
By:  
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Summer is here! 
 

"There's a time each year that we always hold dear,  
Good old summer time; 

 With the birds and the trees and sweet scented breezes,  
Good old summer time; 

 When your day's work is over, then you are in clover,  
and life is one beautiful rhyme; 

 No trouble annoying, each one is enjoying,  
the good old summer time." 

 - In the Good Old Summer Time, Lyrics by Ron Shields 
 

August is the month many of us take vacations with our families.  
We enjoy the outdoors, the coming harvest and the Westmoreland 
County Fair – “A Timeless Tradition.” We look back at how fast time 
is moving and think of what is remaining. We push to wrap up prom-
ises made for the year. For many businesses and organizations, the 
planning process for the next year begins. 
 

The Westmoreland County Chamber of Commerce is not alone as 
we think of the next few months and beyond. Our membership con-
tinues to grow, demanding new opportunities to demonstrate how 
the Chamber adds value. Renovation of the Chamber offices is mov-
ing forward with excitement and anticipation. Collaboration with 

local organizations to help make 
Westmoreland County a better 
place to live, work, and play is progressing. The Westmoreland 
County Chamber pushes forward as a non-partisan organization that 
believes no matter your political affiliation, responsible citizens from 
all walks of life want better paying jobs, stronger schools, sound 
infrastructure, safe neighborhoods, preservation of natural re-
sources, accountable leadership, and efficient government.  
 

August is a turning point in the year as we wrap up vacations, finish 
summer projects, think about school starting again, and contem-
plate getting ready for the next year. 
 

Our collective challenge, as we enjoy summer and think about 
what’s to come, is to slow everything down. Notice the birds, trees, 
and sweet scents; view life as one beautiful rhyme; don’t annoy or 
stress, enjoy summer time while you can. 

CHAIRMAN’S MESSAGE Michael T. Storms 
Westmoreland County Chamber  

of Commerce Board Chairman 
Director of Operations,  

Engineered Products,  
Elliott Group 

Their family owned and operated construc-
tion business has been directly impacted by 
the substance use epidemic, and they real-
ized that addressing the issue head-on would 
empower both management and the em-
ployees of the construction business. Chrissy 
states, “The construction industry, in general, 
has the stigma to attract those facing sub-
stance abuse problems. Working through the 
process to become a Recovery Friendly 
Workplace this year has helped provide a 
framework to raise awareness and educate 
our employees not only about the disease of 
addiction, but what local resources and treat-
ment options are available to them, their 
family members and even potential hires as 
well.” 
 

The Brants, with guidance from DOTF staff, 
worked through a checklist to complete 
online training for supervisors,  develop poli-
cies on drug testing and drug-free workplace, 
and to put together resources posted 
throughout their office headquarters.  Chrissy 
shared that they post articles of interest and 
resource information in the garage where 
employees congregate or pass through daily.  
The Brants have found that through partici-
pating in the Recovery Friendly Workplace 

Brant’s • From 1 initiative, their attitudes about how best to 
deal with an employee experiencing a sub-
stance use problem have evolved. “In the 
past, if there was any sort of suspicion of an 
employee being under the influence at the 
workplace, they were let go immediately,” 
Chrissy explains. “And while safety will always 
be paramount, if an employee cooperates 
with management’s process and faces the 
issue head-on, he or she is now given a sec-
ond chance.” 
 

 “Now,” Chrissy continues, “we have the re-
sources to direct our employees to profes-
sional help if they need it. If they can prove to 
us they’re making an effort, the job is here for 
them. We attribute our success to the fact 
that we’ve been impacted by this problem so 
we have empathy--and now we also have 
received the education we needed to deal 
with the issue in the best way for the compa-
ny, our customers, and our employees.  We 
feel like we’ve never had a more solid team!” 
 

 
Westmoreland County's Recovery Friendly 
Workplace Initiative promotes individual well-
ness for Pennsylvanians, empowering work-
places to provide support for people recover-
ing from substance use disorder. Learn more 
at www.getinwestmoreland.info/rfw 

The Recovery Friendly symbol,  

consisting of a purple arrow pointing  

to the right on a green circle, signifies a 

workplace and a community that thinks 

intelligently about substance misuse  

and mental health problems. 

  

The  symbol will tell consumers that  

these businesses offer their friends  

and loved ones more than a job.  

  

Recovery Friendly Workplaces offer a safe 

working environment for people who can 

and will contribute positively to their fami-

lies, friends, communities, and employers. 



Meet our Member Spotlight for  
August: Amie Pollock, agent at 
Kattan-Ferretti Insurance. 
 

Kattan-Ferretti Insurance was  
established in 1940 with a mission 
to offer insurance products and services that meet the ever-
increasing needs of both businesses and individuals in our commu-
nity. They have since grown into an agency that serves over 
12,000 home and auto clients and works with over 1,500 local 
businesses. A lot has changed over the past 75 years, but one thing 
has remained the same: their commitment to their community and 
clients.   
 

Amie has been an agent at Kattan-Ferretti since 2000.  In this role, 
she partners with businesses of all sizes, working directly with 
owners, controllers and their staff to help them come up with cre-
ative ways to manage their risks, keep their employees safe and 
keep their insurance costs down. “There have been some signifi-
cant changes for businesses recently pertaining to insurance,” she 
explains, “so I not only sell my clients insurance, I advise them of 
these changes and work with them to keep their premiums as low 
as possible.”   
 

“The best part of what I do is the people,” Amie says. “In West-
moreland County, we are fortunate to have so many interesting 
businesses, run by amazing people. I feel blessed to have the privi-
lege of working with so many of these folks.” 
 

What does Amie enjoy most about her Chamber membership? She 
says, “Not having been born and raised in this area, I have enjoyed 
learning about this beautiful community through a variety of 
Chamber programs. Westmoreland County is diverse, full of re-
sources, and has accessibility to an abundance of outdoor activi-
ties, restaurants, culture and a great airport. The Chamber has 
been a valuable asset to me by providing awareness of all the 
County has to offer.” 
 

When she’s not working, Amie enjoys spending time with her hus-
band Brian and children, Taylor and Nathan. She also enjoys yoga 
and being outside, on a trail hiking or biking.    
 

Find out more about Kattan-Ferretti at www.kattanferretti.com. 
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AMIE 
POLLOCK 
of Kattan-Ferretti 

Insurance 

Why did you open the doors to your business? Today's business 
owners often say it's because they want to make a difference, fill a 
need, solve a problem, or support their community. There's little 
doubt that business ownership isn't just about making money; it's 
about making a difference. What role will your business play in 
supporting, molding, and developing our community? That's left 
up to your goals. 
 

Our Members Make a Difference Daily 
Our members make a difference in many ways. There are count-
less ways and opportunities to support our community, give back, 
or open doors for those living here. We've seen members take on 
incredible challenges or simply offer support. 
 

Creating Important Jobs 
Your business is already doing so. For example, you're creating 
jobs for the community, which ensures that people can find a way 
to support their families and to work towards reaching their finan-
cial goals. Sometimes, the jobs our members offer can provide new 
opportunities not otherwise present in the community. 
 

Empowering Employees 
Our members also empower their employees. Imagine the oppor-
tunities to learn, grow, and expand. Some help to support the edu-
cational goals of their employees by supporting flexible scheduling, 
tuition reimbursement, or continuing education access. This can 
change the future path of an individual, allowing that individual to 
achieve his or her goals. Many times, they come back to the com-
munity to use those new skills to better it as well. It's comprehen-
sively worth the investment from all sides. 
 

Contributing to the Positive Culture of the Community 
Our members also contribute to the positive culture of the com-
munity in many ways. As an independent local association, we help 
facilitate opportunities to do this by communicating needs.  

What will become 

your Legacy? 

See Legacy • Page 5 
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Leadership Westmoreland is pleased to an-
nounce its fourth cohort of participants since 
the program’s re-launch in 2015.  “We are 
excited to keep the momentum going as we 
prepare for our next program year. We look 
forward to welcoming the new cohort, with 
its diversity and commitment to Leadership 
Westmoreland. It promises to be another 
great year to Learn, Grow and Lead,” ex-
plained program facilitator Grace Markum. 

The 9-month program featuring over 40 guest 
presenters from all over Westmoreland Coun-
ty will kick off in September when the cohort 
comes together for an overnight retreat.  

In monthly full-day sessions that include site 
visits and dialogue with key decision makers, 
participants will learn how the county oper-
ates, acquire insight into the decision making 
process and gain access to vital resources. 
Participants immerse themselves in commu-
nity projects, working in teams to study chal-
lenging issues and develop real-world solu-
tions. Through these relevant projects and 
through the development of working rela-
tionships with team members and others, 

participants enhance their leadership insights 
and learn how to affect real change.  

The curriculum includes sessions on Building 
a Business Acumen; Cultivating a Learning 
Culture; Understanding Community Caregiv-
ing; Living an Accountable Life; Being an In-
formed Citizen; Navigating an Information-
Rich Culture; and Embracing a Work/Life Bal-
ance.  

Another means of participating in Leadership 
Westmoreland is through sponsorship oppor-
tunities. Operating a program of this caliber 
requires adequate funding. If you agree that 
developing the next generation of leaders is 
worthy of your support, please consider a 
number of sponsorship opportunities that are 
available. Each level offers community visibil-
ity while demonstrating your support of this 
important initiative.  

2018-2019 sponsors include: Comcast, Elliott 
Group, The Community Foundation of West-
moreland County, First Energy Foundation, 
Katherine Mabis McKenna Foundation, and 
Williams. 

Leadership Westmoreland 

Announces New Cohort 

The Class of 2018-2019 includes: 
• Robert Auther, Private Industry Council/ 
PA CareerLink Westmoreland County  
• Morgan Barron, DMJ Transportation 
• Tad Bish, West Penn Power/First Energy 
• Tracy Brubaker, West Penn Power/First 
Energy 
• Jared Bundy, Laurel Highlands Visitors           

Bureau 

• Robert Cronauer, Westmoreland         

Conservation District 

• Brian Damico, Excela Health Works 

• Tricia Drzal, Westmoreland County           

Community College 

• Madeleine Fisher, Teeter Associates 

• Nevin Harris, NV Marketing Solutions 

• Lauren Hill, Westmoreland County Food 

Bank 

• Jessica Kane, Westmoreland Conserva-

tion District 

• Angie Kovachik, Elliott Group 

• Clete Long, Williams/Laurel Mountain         

Midstream 

• Matthew Rigo, AmeriServ Financial 

• Cameron Roth, Kattan Ferretti Financial 

• Tawnia St. Amant, Franklin Regional 

School District 

• Tricia Thomas, Westmoreland County 

Chamber of Commerce 

• Manish Thorat, Elliott Group 

• AnaChina Pulido, Somerset Trust Com-

pany 

• Amber Rosebosky, UPMC East 

• Lee Ann Uptegraph, Somerset Trust             

Company 

• Sarah Vannatta, takeTHATtumor 

• Gregory Walker, CME Engineering 

• Bruce Wassung, Westmoreland County 

Community College 

• Samantha Wotus, Redstone Highlands 

However, many of our members find ways to 
contribute on their own. They may help to 
support a sports team by contributing finan-
cially or purchasing uniforms. They may help 
to sponsor an event taking place to raise 
money for a charity. Though some do so 
through well-recognized events, festivals,  
and programs, others do so behind the 
scenes. They contribute because they believe 
in supporting the efforts of the organization, 
residents, employees, or just the community 

as a whole. 
 

Are You Building a Legacy? 
Some entrepreneurs build their businesses 
themselves as their legacy. They work hard to 
grow and scale. Others view their greatest 
impact as what they leave behind within the 
community. It is the steps they take to make 
the community better than they found it. Do 
you hope to leave an imprint? Do you plan to 
achieve incredible goals? 
 

Many of our members look to find the good 
and praise it. They volunteer, give away their 

time, provide discounts on products  
or services, or simply give their knowledge.  

They work to support charities, children's 

activities, and seniors. They listen, learn,  

and act to help others in our community to 

achieve their goals or meet their needs. 
 

As the Westmoreland County Chamber of 

Commerce, we're proud of our business  

community’s efforts to take these steps.  

We encourage every member to take another 

look inside to find out they too can build a 

legacy. 

Legacy • From 4 



Member Moves  Milestones &  

Kris Douglas, CEO, facilitated a ribbon cutting on 

June 27 as the Westmoreland County Food Bank  

unveiled its new freezer. Thanks to tax credits from 

UPMC Health Plan, PNC Bank, and First National 

Bank through the Neighborhood Assistance Pro-

gram (run by the State Department of Community 

& Economic Development), they were able to re-

place their aging freezer with a larger capacity, 

more efficient model.  The Westmoreland County 

Food Bank serves over 31,000 area residents each 

year including approximately 9,300 children and 

3,410 seniors.  

For the seventh consecutive year, Flagger 

Force Traffic Control Services has been 

named one of the Top 50 Fastest Growing 

Companies in Central Pennsylvania. Central 

Penn Business Journal’s Top 50 Fastest Grow-

ing Companies program identifies the region’s 

most dynamic companies that have made sig-

nificant contributions to the strength of our 

local economy. Flagger Force and the other 

49 honorees will be recognized at an awards 

breakfast on Monday, September 17, 2018, 

when their ranks will be revealed.    

Wessel & Company is  

excited to announce that 

Stephanie A. Stohon, Share-

holder and Quality Control 

Officer at the Firm, has been 

selected by the Pennsylvania 

Institute of Certified Public 

Accountants (PICPA) as one 

of four 2018 Women to 

Watch award recipients. 

Candidates are evaluated in 

the areas of mentoring, 

community service, leader-

ship efforts, authorship,  

professional education development and improvements 

in the workplace with a commitment to fostering the 

success of others.  

In a special supplement  

to the Latrobe Bulletin,  

Angela Rose-O’Brien,  

Owner/Founder of Angela’s 

Angels, was named one of the 

area’s “Top Influential Peo-

ple.” Angela’s Angels collects 

gowns, jewelry, purses and 

other prom and special occa-

sion items - both new and 

gently used - to have available 

for locally financially disad-

vantaged high school girls to 

wear to the prom and special 

occasions year-round. Angela has been recognized by 

many organizations for her efforts, including receiving the 

Chamber’s ATHENA® Award in 2016. 
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Distinctive Wealth  
Strategies: 
Regina Beatty—Mosaic 
Wealth Consulting 
Regina Beatty 
One Northgate Square, Second Floor 
Greensburg, PA 15601 
724-834-8100 
www.distinctivewealthstrategies.com 
Business Transition  
& Succession Planning 

 

North Huntingdon  
Township 
Michael Turley 
11279 Center Highway 
North Huntingdon, PA 15642 
724-863-3806 
www.nhtpa.us 
Authorities & Government Offices 

 

KW Westmoreland 
Tony Ferry 
1000 Village Drive 
Greensburg, PA 15601 
724-836-5550 
Agents & Offices, Management  
Services (Real Estate & Construction) 

 

Raimonda Construction 
Company 
Mike Raimondo 
131 South Lincoln Avenue 
Greensburg, PA 15601 
724-837-3146 
www.raimondo.com 
Building Contractors,  
Site Development 

 

Siemens Energy, Inc. 
Kip Madeira 
1001 Technology Drive, Suite 1381 
Mt. Pleasant, PA 15666-1767 
724-404-3404 
www.siemens.com 
Machinery, Parts & Tooling 

 

Staples 
Sue Krehlik 
6207 State Route 30 
Greensburg, PA 15601 
724-838-7380 
www.staples.com 
Office Supplies 

www.westmorelandchamber.com 

 

linkedin.com/company/25039243 

twitter.com/westmocochamber 

facebook.com/westmorelandchamber 

LEYLA PILON-SINCLAIR 
DIRECTOR OF MEMBERSHIP SERVICES 

Since Leyla joined the Chamber team in June of 2015, she has  

had a significant impact on the growth of our membership and  

has been a remarkable member of our team. For that we  

thank her! While we’re sad to see her leave the Chamber staff,  

we are pleased to say that she will continue to be an active  

member with her new employer and hopes to serve on our  

Ambassador Committee to promote and support the impact  

that the Chamber has on Westmoreland County.  
 

Thanks for your great work, Leyla! Best Wishes!  
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2018 Board of Directors 
 

Michael Storms - Elliott Group (Chair) 
Christina Jansure - Jeannette Specialty Glass (Vice Chair) 
Bradley Roth - Kattan Ferretti Financial (Treasurer) 
Ron Ott - University of Pittsburgh at Greensburg (Secretary)  
 

Linda Dickson - Redstone Presbyterian SeniorCare 
Walt Henry - THE pt GROUP Physical Therapy                               
Michelle Ivill - Vale Vista Associates  
John Kline - S&T Bank 
Sherry Magretti-Hamilton - Westmoreland County Register of Wills  
Jeffrey McDonald - West Penn Power/First Energy                                                   
George O’Brien - YMCA of Greensburg 
Dennis O’Hara - Guardian Construction Management  
Dr. Gennaro “Jamie” Piraino Jr. - Franklin Regional School District 
Jason Rigone - Westmoreland County Industrial Development Company 
James Smith - Economic Growth Connection 
Dr. Tuesday Stanley - Westmoreland County Community College 
Paul Ward - Kennametal  
 

*James Creenan - Creenan & Baczkowski, PC 
*Michael Egan - CBL Associates/Westmoreland Mall 
*Bill Ferri - Ferri Pharmacy  
*Ann Nemanic - Laurel Highlands Visitors Bureau  
*Tony Vecchio - Coldwell Banker  
 

* Ex-officio member  

 

Chamber Staff 
Chad Amond - President & CEO 
Joanne Pearson - Director of Operations 
Tricia Thomas - Director of Communications & Event Planning 
Grace Markum - Leadership Westmoreland Facilitator/Consultant 

Building Business. Connecting Communities. Empowering Everyone.  

Westmoreland County Chamber of Commerce 

241 Tollgate Hill Road | Greensburg, PA 15601                                                                                         
Phone:  724-834-2900 / Fax:  724-837-7635 

 

www.westmorelandchamber.com 



Monday, October 15, 2018 

9:00 AM—1:00 PM 

Seven Springs Mountain Resort 

 Shooters of all skill levels are welcome 

 Shotgun and ammunition included 

 An experienced trapper will be at each station  
to guide you and offer advice as needed 

Save the Date! 

REGISTER ONLINE AT 

www.westmorelandchamber.com 
OR CALL 724-834-2900 

100 Targets  |  Lunch  |  Prizes 
$175 per shooter  |  $700 per foursome 

SPONSORSHIP OPPORTUNITIES 

EXPERT: $1,750 
Includes two foursomes, signage  

displayed at two stations, website  

recognition  
 

SHARPSHOOTER: $850 
Includes one foursome, signage  

displayed at one station, website  

recognition 
 

MARKSMAN: $300 
Includes one shooter, signage  

displayed at one station 



Awards Luncheon

Growing Together
Register to attend

Become a Sponsor
Showcase your business at one of 
the most popular Chamber events of 
the year! See the back of this flyer for details.

Seats fill fast for this 
very popular event, 
so register today.

Fill out the registration form 
on the back of this flyer

Register online at 
www.westmorelandchamber.com

Thursday, October 11, 2018 
Ramada Hotel & Conference Center
100 Ramada Inn Drive 
Greensburg, PA 15601

$35 per person

$50 per person for guests 
and non-members 

$280 per table of 8

241 Tollgate Hill Road Greensburg, PA 15601  

Carlow University  |  PNC Bank  
Standard Bank, ATHENA® Pin Sponsor
First National Bank  |  Fotorecord Print Center

The 2018 Westmoreland County Chamber of Commerce Annual Business Meeting and

2018 Awards Luncheon Sponsors



Recognition On Radio Ads - WHJB FM 107.1       ✓

Present Award To Recipient (Award Choice - First Come First Served)       ✓

One Month Display on the Chamber LED Message Board     ✓   ✓

Sponsor Recognition through - Trib Total Media   ✓  ✓   ✓

Insert in Chamber Newsletter (sponsor provides 1,700 copies)   1  2   4

Banner Ad on Chamber Website    1 months  3 months   6 month

Recognition on Save-The-Date Announcement Name Only   Name Only Name Only  Logo   Logo

Logo on Multi-media Video Presentation Name Only   ✓ ✓  ✓   ✓

Recognition on E-blast to Chamber Database Name Only   ✓ ✓  ✓   ✓

Recognition on Event Invitation  Name Only   Name Only Logo  Logo   Logo

Event Program Display Ad Name Only   Logo Half Page  Full Page   Full Page

Recognition on Social Media Announcements  ✓   ✓ ✓  ✓   ✓

Recognition From Podium ✓   ✓ ✓  ✓   ✓

Luncheon Tickets 2   2 4  6   8 (full table)

Benefits of Sponsorship

Exclusive ATHENA® Pin Sponsor

Gold
$2000

Bronze
$750

Silver
$1000

Supporter
$300

Platinum
$4000

Annual Awards
Business of the Year - Awarded to an outstanding business in the 
County that is dedicated to community involvement, promotes job growth 
and employee retention, and is committed to the growth and promotion of 
Westmoreland County.

Not-for-Profit of the Year - Awarded to an outstanding not-for-profit 
organization in the County that is dedicated to providing outstanding 
service to residents county-wide, and continually demonstrates 
community involvement.

Company _____________________________________________________________________________________________

Contact name __________________________________________________________________________________________

Phone _____________________________________ Email _____________________________________________________

Program Book Ad    � Full Page – $175, 5.5 x 8.5    � Half Page – $100, 5.5 x 4.125    � Quarter Page – $50, 4.125 x 2.375 
Luncheon Price       � Per member – $35    � Non-member – $50     � Table of 8 – $280 
   (reserved table, table tent with company name/logo, event program recognition)
Fill out this form and return to 241 Tollgate Hill Road, Greensburg, fax to 724-837-7635, or register online at westmorelandchamber.com

Sponsorships
___ $4000 Platinum
___ $2000 Gold
___ $1000 ATHENA®

         pin sponsor
___ $1000 Silver
___ $750 Bronze
___ $300 Supporter
___ Program Book Ad

____ $175 Full Page
____ $100 Half Page
____ $50 Quarter Page

Attendees ______________________________________________________________

______________________________________________________________________ 

______________________________________________________________________ 

______________________________________________________________________

Credit Card Number ______________________________________________________

Exp Date _____________________________ CVV Code _______________________

Name on card _____________________________Card Brand ____________________

Billing Address__________________________________________________________

City ____________________________________________State ______ Zip_________

The Westmoreland County Chamber Awards Luncheon & Annual Business Meeting
Thursday, October 11, 2018  |   Ramada Hotel & Conference Center, Greensburg, PA
  

Printing courtesy of Fotorecord Print Center - www.fotorecord.com

Chamber Member of the Year - Awarded to an active member of the 
Westmoreland County Chamber who consistently fosters membership and 
development for the Chamber; he/she participates in numerous committees 
or events and is creative in promoting and supporting the Chamber’s vision.

ATHENA® Award – Awarded to an individual who has achieved the highest 
level of professional excellence, contributes time and energy to improve the 
quality of life for others in the community, and actively assist others, 
particularly women, in realizing their full leadership potential.

New this year! We are offering a unique opportunity to be the Exclusive ATHENA® Pin Sponsor. This sponsorship comes with all the benefits of 
the Silver Level (above) as well as the opportunity to take part in the official “pinning” of the award recipient with the beautiful jeweler-crafted, 
officially licensed gold ATHENA® pin. Only one sponsorship available; first come, first served.   

CLAIMED 
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The Chamber’s official, exclusive community guide covering everything from  

healthcare and education to government and business! Reserve your space in the  
2019 directory and showcase your company’s products/services throughout the entire  

county. With distribution to every Chamber business, this publication is an easy,  
cost-effective way to get exposure for your business all year long. 

 12 months of advertising for one low cost — rates held from last year! 

 Advertisers receive a free BOLD listing in printed directory 

 Add value to your Chamber membership & promote name recognition 

 Prepayment discount and payment plans make advertising easy & affordable 

Space, Material & Discount Deadline 
November 1, 2018 
 

Distribution Scheduled for 
January 2019 
 

Distribution 
1,000 
 

 

 
 

PREMIUM POSITIONS         MEMBERS ONLY 
Back Cover   $2,700 
Inside Front and Back Cover $2,200 
 

INSIDE PAGES - FULL COLOR 
Full Page   $2,000 
Half Page Horizontal/Vertical $1,000 
One-Quarter Page     $750 
Business Card Size      $300 
 

INSIDE PAGES - BLACK & WHITE 
Full Page   $1,500 
Half Page      $850 
Quarter Page         $600 www.westmorelandchamber.com 

2 0 1 9 
WESTMORELAND COUNTY 

BUSINESS DIRECTORY 



 
 

Total Amount Due: $________      Payment:     ____ Check           ____ MasterCard            ____ VISA 
 

Card Number_________________________________________________ Expiration Date__________  CVV Code _____  
Billing Address________________________________________________ City____________________ St____ Zip______ 
 

By signing below, you agree to the Chamber’s terms for including an advertisement in the 2019 Business Directory.   
 

I understand the deadline for submitting my ad is Thursday, Nov. 1, 2018.  I understand the Payment Plan I have chosen and agree to pay the total amount due in order  
for my ad to appear in the directory.  Failure to submit the total amount due by the Dec. 14, 2018 deadline will result in my ad being pulled from the publication. 

 
  _________________________________________________________________________________        __________________  
                                                                              Signature                                                      Date 

 

Please make checks payable to:  Westmoreland County Chamber of Commerce.  Please return check with completed form to:   
241 Tollgate Hill Rd, Greensburg, PA 15601  •   Phone:  724-834-2900 / Fax:  724-837-7635  

► Payment Plans 
 

_____ Plan 1:  Total amount due upon receipt of form (deduct 5% from listed price!) Must be received prior to Nov. 1, 2018.    

 

_____ Plan 2:  50% initial deposit with contract, balance due within 30 days after invoice, but no later than final deadline (12/14/18) 

‘19 

 

Full Page 
4.75” x 7.75” 

Half Page 
4.75” x 3.75” 

Quarter 
Page 

2.5” x 3.5” 

Business 
Card Size 

 2.5” x 1.75” 

PREMIUM FULL COLOR PLACEMENTS 
Purchase one of the following and receive a web banner  
ad for 6 months! 
 

 _____ Inside Front Cover  $2,200 
 _____ Inside Back Cover   $2,200 
 _____ Outside Back Cover  $2,700 
 

ADDITIONAL FULL COLOR OPTIONS 
*All color ads will appear in the Quality of Life section 

Purchase one of the following and receive a web button ad  
for the number of months indicated in parentheses. 
 

 _____ Full Page Color  $2,000   (6) 
 _____ 1/2 Page Color  $1,000   (3) 
 _____ 1/4 Page Color  $   750  (2) 
 _____ Business Card  $   300   (1) 
    

BLACK & WHITE OPTIONS 
*All B&W ads will appear in the Membership Category section  

Purchase one of the following and receive a web button ad  
for the number of months indicated in parentheses. 
 

 _____ Full Page   $1,500   (4) 
 _____ 1/2 Page   $   850   (3) 
 _____ 1/4 Page    $   600   (2) 

Advertising Rates 

Company               
 

Contact Person          Phone       

 

Email           Fax      
 

Address                

Westmoreland County 
Business Directory  
Advertising Form 

• Advertising Deadline: November 1, 2018 
 

• Ads can be accepted in JPG or PDF format 
 

• Ads should be sent to  
tricia@westmorelandchamber.com 



BLACK TIE
There’s really nothing as sophisticated as a man in classic black
tie—a black or navy tuxedo with all the trimmings. Studs and
cufflinks might be momentos, a gift or have a family story. Neck-
wear can be a classic bowtie or a four-in-hand tie. The most re-
fined look includes a pair of patent leather shoes, or have fun
with a fashion forward black tie shoe. 

Women will be wearing a gown or luxurious cocktail dress. If
wearing a cocktail dress, keep colors rich so it doesn’t look too
casual. This is your chance to wear the jewelry that’s locked in
the safe. Choose a pair of single sole killer heels and handbag
that pair back to the dress to finish the look. 

BLACK TIE OPTIONAL
As Oscar Wilde said, “You can never be overdressed or overe-
ducated.” Wear a dark suit with a classic tie and matching shoes
or a tuxedo. If you own a tuxedo, wear it. Your date will also ap-
preciate you in a tux—it’s like a military officer in a uniform. 

Women will have the option to wear a full length gown or
cocktail dress. Ladies, keep in mind your dress will have to
stand up next to your date’s attire and to gowns that other
women may have chosen to wear. 

COCKTAIL ATTIRE
This is the most misunderstood dress code. For men, it’s a dark
suit, dress shirt and yes ties are still required. Black or brown
shoes ground the look. 

For women, a beautiful cocktail dress—think party dress, but
skip the full length gown. You can’t go wrong with a little black
dress. The hemline can be anywhere between mini- and midi-
length. Statement jewelry paired with a thoughtful selection of
shoes and a bag.

BUSINESS CASUAL
Many men think business casual allows for denim—it does not.
It’s dressing down a business look, which can be as simple as
wearing a suit and leaving the tie at home. A blazer or sport coat
is also appropriate. Neckwear is optional, although it will elevate
the look. Shirts can be worn in a relaxed state with the top but-
ton undone, just make sure your undershirt is not visible. A
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pocket square will make this a much more sophisticated state-
ment. If going the blazer route, wear dress pants in solid colors
like navy and grey. Loafers and tie shoes round out the look.

Women will have to make a little more effort at business ca-
sual. How you dress is critical to your profession and can make
or break your career. Your image should never undermind your
message or position. Tailor your outfit to your audience. Keep
to neutral colors in classic pieces, but add a personal flare by
carefully selecting your accessories.

All looks assume that you have a current haircut and current
style glasses.

SMARTLY CASUAL
Here’s where we have fun! Don’t forget to look like you cared
about getting dressed. Example: A great pair of 5 pocket cotton
pants; a pair of high end jeans; A fun sport shirt or knit, a vest
and a tie if you want. Cool current sneakers (not your Nike unless
they work back to your look). Almost any dress shoe will work
here. A pattern or print can bring some personality to the look. 

For women, think polished yet relaxed. There is some overlap
with business casual, but think more fashion-forward instead of
conservative. Add your own spin to a professional look with fun
accessories and trendy shoes. Jeans and a top may be accept-
able as long as the jeans are crisp and in a dark wash, and are
balanced with a dressier top and accessories.

CASUAL
Casual attire is relaxed and informal—it emphasizes comfort and
personality. This is the backyard barbecue, the family reunion.
This event is not about what you wear. Shorts are appropriate
and so is your hoodie. Boat shoes, drivers and loafers will 
elevate a casual look, while interesting sneakers also work.

The same goes for the ladies. Embrace the opportunity to be
stylish and comfortable at the same time.

For both: If the event is casual and work related, keep the
loungewear and athleisure wear at home.

THEME
The following applies to men and women. Theme parties can be
intimidating, but they don’t have to be. The  key is to not only
plan in advance, but to wear something that makes you feel
great. Start by researching the theme’s style on the Internet. The
obvious option is to rent a costume. If this is too over the top,
create an outfit based on what you already own and accessorize
based on the theme. You can also visit Ebay for worn costumes
or accessories. Try the outfit on prior to the event to make any
last minute adjustments. Finally, make sure your date follows
your lead. It should be an event where you both are excited to
have fun together.

Decode the Dress Code

Contact Hector for a personal wardrobe 
and styling consultation at Larrimor’s 

or he can bring the store to you!
412.471.5727 or HOlave@Larrimors.com

Attention ladies and gentlemen: Fall is upon us 
and your social calendar is calling! What you wear
makes an impression, so let Hector Olave help 
you decode those invitation dress codes.
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...no sit down program style event here...THIS IS A PARTY!
Red Carpet Reception with  
Hors D’oeuvres and Champagne Punch

Four Hour Top Shelf Open Bar

Multiple Food and Tapas Stations

Several Forms of Live entertainment 
throughout the evening including:  
 • Casino Tables, Photo Booth  
 • Strolling Magician, DJ 
 • Auction items and so much more!
 
$125 per person
To reserve your ticket go to: 
go2goalus.com/goal-gala

Dress Attire:  
Men – Tuxedo or Dark Suit/Tie
Women – Formal Gown or Cocktail Dress

“Not your typical black tie affair!  
Despite the formal attire, the party had a very relaxed feel.  

From the music to the games, making sure everyone had a great 
time was clearly the party’s “GOAL” ! We’re already looking forward 

to seeing what they have planned for next year!!”  
- Westmoreland County Honorable Judge Jim Silvis and wife, Colette 

Go2Goal is a Pennsylvania not for profit organization with a 501(c)(3) application pending with the Internal Revenue Service.  The official registration and financial information may 
be obtained from the PA Dept. of State by calling toll free within PA at 800-732-0999.  Registration does not imply endorsement.  All donations are deductible in accordance with 

prevailing IRS rules.  A portion of the registration proceeds will be tax deductible. Please consult your tax advisor.

About the charity....
Our Clubhouse provides free emotional and social support to those touched by 
cancer in western Pennsylvania. Those living with cancer at any age, as well as 
the family and friends who care for them, are welcome to join Our Clubhouse 
and receive free support.

All net proceeds 
benefit The 
Westmoreland 
County Chapter of: OURCLUBHOUSE.ORG

Lead Sponsor:Gala
September 22, 2018

6:00 p.m. – 11:00 p.m.
Greensburg Country Club

Magazine
Proudly Presents The Second Annual



Bullying has become an epidemic that affects 
not only children, but parents, teachers and the 
community. According to the National Education 
Association, PACER Center, and StopBullying.gov:

•  1 in 7 students in grades K – 12 are either a bully or have 

been a victim of bullying.
•  An estimated 160,000 U.S. children miss school every day 

due to fear of attack or intimidation by other students. 
•  Six out of 10 teenagers say they witness bullying in 

school once a day. 
• 35% of kids have been threatened online. 
•  Nearly 9 out of 10 LGBTQ youth report being verbally 

harassed at school in the past year because of their 
sexual orientation.

•  75% of shooting incidents at schools have been linked to 
bullying and harassment. 

•  64% of children who were bullied did not report it. 

REFRESHMENTS AND COOKIES 
WILL BE PROVIDED

JOIN US IN THE BATTLE 
AGAINST BULLYING

S A V E  T H E  D A T E

November 8th 6:00 p.m. • St. Vincent College
Doors Open at 5:30

WWW.GO2GOALUS.COM/2018-GOAL-SYMPOSIUM-BULLYING
Please register on our website: 

Please join us for the FREE Event to help spread awareness 
of the current bullying epidemic sweeping our nation. During 
this symposium several speakers will touch on all the forms 
of bullying, how to identify if someone is being bullied 
and possibly prepare you to help a bully or someone being 
bullied before it is too late.
 
No longer is bullying confined to the schoolyard where 
children could previously escape the pressure of bullies 
and retreat to a safe place called home. With the rise of the 
Internet come new ways for students to bully others nonstop. 

View Last Year's Symposium Video

Lead Sponsor:

STAND UP. 
SPEAK OUT. 

GOAL Magazine is more than just a publication--- it is a movement!  The local professionals and leaders whose collaboration makes GOAL 
Magazine possible are also committed to making our communities better by hosting fundraisers and community action events. 










